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Jedna viastovka...

Duben Cervenec Cerven Duben Unor
2009 2009 2010 2011 2012
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VSichni hraci pivniho trhu zavadéli nové a nové produ‘

Duben 2009 Prosinec 2012
37 SKU

"HEINEKEN 12

PIVOVARY 7
STAROPRAMEN

SAB

MILLER

PIVOVARY
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Komunikuji i protivnici...




| zt0Z D30
| Z10Z AON
| Z10Z 100
| Z10Z d3S
| Z10Z 9NV
- zTozne
| Z10T NNI
| ZT0T AVIN
| Z10T ¥dV
| ZT0T ¥VIN
| Z10Z 934
| ZT0T NVr
| T10Z D3a
| TT0Z AON
| T10Z 120
| TT0Z d3S
| 1102 9NV
1102 1N(
| TTOZ NNI
| TTOT AVIN
| TT0Z YdV
| TTOZ YV
| TT0Z 934
| TTOZ NVr
' 0T0Z D3d
' 0T0Z AON
| 0T0Z 100
| 0T0T d3S
| 0T0Z ONV
" 010z 1Nf
| 0TOZ NNT
| 0TOT AVIN
| 0TOZ ¥dV
| 0TOZ ¥VIN
' 0TOZ 934
| 0TOZ NVT
| 6002 230
' 6002 AON
| 6002 120
' 6002 d3S
| 600C DNV
| 6002 10T
' 6002 NN
' 600Z AVIN
| 6007 YdV
| 600Z YVIN
' 6007 934
| 600C NVT
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Velikosti

0,5l 1,25l
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Velikosti

0,0% 0,7%

w15 m2i

w 1,25] m Ostatni (0,51, 11, 2,5I)
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Design je ¢im dal kvalitnéjsi...

Duben Cervenec Cerven Duben Unor
2009 2009 2010 2011 2012
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Jak lidé vidi PET lahve: vyhody...

(%) o
Sizelbigger volume, e —— 31 /Hlavnl VyhOdy: \

- - 23
It is break-resistant. gﬁ,

It isn"t a multi-trip
bottle.

 Velikost

The bottle can be
closed

Cheaper/It pays off.

Easier transportation.

It is suitabl for more
people.

It can be stored well.

Easy opening/don’t
need an opener.

It isn’t returnable.

Easy manipulation.

Ecological/recycleable
bottle.
The shopping is not
so heavy.

It is suitable for trips.

B Drinkers (N=230)
O Non-drinkers (N=462)

 Nizsi vaha
* Nerozbitna
 Neni vratna
 Uzaviratelna

Cena az na sestém

@isté...

/
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... a nevyhody? ‘

(%) Hiavni (vnimané) )
Worse taste o 17,

Too big packiging grl 12 nevyhOdy:

Another taste. e /
It isn't a multi trip bottle 56
The taste disappears. & v 7 ’
[
It is suitable for more people 5 Hors' ChUt

At the expense of quality. 7

rgmn v /| 4
Unconventional packaging. 4 ¢ P rl I |S Ve I ke
Plastic is not suitable for beer. 116 ’
Only some brands are available in PET. ba I e n I
u y ,
* Jina chut

It gets warm faster.
Aftertaste of the plastic.

* Neni vratna
« Chut

Higher weight of the shopping.
Difficult holding of bottle when drinking
Distrust of people

Don't like the bottle design.
Price/more expensive.

It makes an effect of inferiority.

Bad storage/doesn‘t fit in the fridge.

B Drinkers (N=230)
O Non-drinkers (N=462)

\_ J

’AI'-IEINEKEN



Kdy si lidé davaji pivo z petky? ‘

(%; multiple answer)

26

1 63

Barbecue, garden party 0,

e — 'Hiavni prilezitosti
On a trip . -
At a private celebration ¢ G rl Iovac ka
While canooing Zgl ° Pé rty

In our cottage 0 w
—y « Na chaté

At family celebrations 5
With friends outside h 2 32 -4
| renas outside nome
v  Na vode

Working around the house, gardening 23

At an outside music festival 1315 ¢ Vy I et
Poing spore % - Zahradkareni

EBeerin PET bottles -Non-

A

&

At home with meal 6 drinkers (N=462) w
At home, while working 7 Dgﬁﬁ&gg&igggl)es i ¢ N a CeSte
At home, while watching TV 13 [ Non-alcoholic beer (N=219) K )
At the pub, in the restaurant ! 15 o Eg;&j(';‘;g%')ic beerin PET
At work 3 51
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Preference baleni piva

Preference

SKLO Plech PET

% % %
=) @

Total

_
4]

Male 12 15

Female 17 +8pp 10

Age
18 - 29 years 27 +9pP 12
30 - 49 years 13 +5pp 15
13

More than 50 years
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Vnimani baleni Prosinec 2012

Sklo Plech PET
% % %
Nejlepsi chut’ 13 8
Kupovano nejcastéji 14 13
Preferované 15 12
Nejatraktivnéjsi vzhled 46 14
Nejlevnéjsi pivo 7 56
Prakticke 34 37
Moderni 41 40
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DEKUJI ZA POZORNOST
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